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Abstract

The objectives of this research were to study Marketing Mix Factors Influencing the Choosing
Sevices. Services Marketing Mix By demographic factors and behavior of the service provided to the
Services Marketing Mix of Government Saving Bank Service in Pranburi District, PrachuapKhiri Khan Province.
The sample group consisted of 400 customers over 20 years old. A questionnaire was used to collect
information. The statistics used included frequency, percent, mean, standard deviation, Independent
Sample t-test Analysis, One-Way ANOVA Analysis, and Least Significant Difference (LSD)

The results of hypotheses testing showed the average value in the marketing mix of using
servicesabout product, price, place, promotion, service, corporate image, process are moderate. The
consumers the Government Saving Bank Service in Hua Hin district, PrachuapKhirikhan province that
different gender, ages, marital status did not cause different marketing mix. The result also showed that
different educations, careers, income caused different marketing mix. It indicated that different type of
deposit accounts, amount of accounts, amount of deposit, and reasons for service choosing, caused different
marketing mix.

Keywords : marketing mix, service consumer behavior, service
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