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The Influence of Corporate Branding, Event Marketing and Innovation toward
Customer Loyalty of Small and Medium-sized Enterprises (SMEs) in Thailand

Thanunkan Somsupl* Somdech Rungsrisavvat2 and Bundit Pungnirund3

Abstract

This research aims to 1) study the influence of event marketing and innovation on corporate
branding and 2) study the influence of corporate branding on customer loyalty of Small and Medium-
sized Enterprises (SMEs) in Thailand. The samples in quantitative research using the questionnaire, the
owners or executives of SMEs in Thailand 280 persons. The samples used in the qualitative research. In-
depth interviews, senior executives of SMEs in Thailand 30 persons. The instrument used in quantitative
research was a guestionnaire. Using techniques of descriptive statistics, the researcher analyzed the
data collected in terms of frequency, percentage, mean, standard deviation of the observed variable
and structural equation modeling (SEM) utilizing the linear structural relations (LISREL) 8.72. The analysis
of quantitative data from questionnaires. Statistical results of the confirmatory factor analysis showed
that the variable is a measure of the fourth variant is corporate branding, event marketing, innovation
and customer loyalty are appropriate and consistent with empirical data. It shows that a proper
measurement. The results of the hypothesis testing showed that 1) the event marketing and innovation
had a direct influence on corporate branding and had a direct and indirect influence on customer
loyalty. 2) Corporate branding had direct influence on customer loyalty showed. The results of
statistical analysis and in-depth interview data collection. Firstly, corporate branding should focus on
corporate reputation. Secondly, event marketing should focus on corporate social responsibility (CSR),
press conference, and activity contest. Thirdly, innovation should focus on innovation management,
process innovation, and service innovation. Finally, customer loyalty should focus on customer

repurchase, word of mouth communication, and price sensitivity.
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WUUINARENNSUSULA (N=280)

a

Q)

UR 12 aluf 1

Ta0300%

NTNANMTI DNTNANDDU LAaLdNTNALA8TININ

" 2 A a AauusAu
AU IAIU R angna
(brand) (mrkast) (innov)
ANSESUUTUABIANS (brand) 28 DE n/a .40 (2.34) 15 (2.87)
IE n/a n/a n/a
TE n/a .40 (2.34) 15 (2.87)
ANUANATRsaNA1 (loyalt 75 DE 40 (6.77) .08 (2.54) 52 (3.75)
IE n/a 16 (2.14) .06 (2.88)
TE .40 (6.77) .24 (2.59) 58 (3.85)

2

Y= 75.40 df = 58 p-value = 06199, " / df = 1.30,

RMSEA = .033, RMR = .021, SRMR = .035,

CFI =1.00, GFI = .96, AGFI =.93, CN = 305.77

* fjpdAgnieadAnszau .05

wnews) < lusdu Juradiveaeu t windaldegszwing

A58 4 wud1 wamsIeeinuudians
aunslassasafildmndunisusund (Adjust Model)
ﬁﬁmmmamﬁuﬁ’u%’a;gal,%wﬁsf{’fﬂﬁ X°= 75.40,
df = 58 p-value = .06199, xz/ df = 1.30, RMSEA
=.033, RMR = .012, SRMR = .035, CFI = 1.00, GFI
= .96, AGFI = .93, CN = 305.77 3383aldlins
WetomaUsznauamnsdiwes luuudaessina

duralTeiveyalin MU UFIN Tea]
wuuAslassains Fe3deldnmsdunival Geanunse
Hagliidansdoyafisinauninuazidulsslony iy
mInsradnnsosfivideyanuddny Aduszaumsal
AuMIeaIaBeRanssuLardududeyaniengul
mudiiothdeyainesuneranisedeUSmnaili
famnuguinunndstu

6. djUuazaNUENaN1TIVY

A3delaasuussinueiusesiu 5 Ussau lag
FpanduinauonuIngUsrasAn I TeuarauuRgI
M3 fail

6.1 BvEnavewLUsAIuNsIaInERansIUT
AIHARBNNTES I LUTUABIANS LATDAUNUIT FalUs
Frumsmaaieianssufiusznausie Aanssunns
Usenin AanTsuduiiauazing AaNIIUAISLIAIU
LazAINTIUAMNSURATOUADEIALTINARDNITES

o o

-1.96 84 1.96 LanaNdudIAYNNEnANTZAU .05

LUTUATDIBIANT LagRanssunIsusEMaLagfangsy
nstuiazAnn danudunusiuanuinaves
anA1 lagn133IARANTTUAAYNNNITAAIALAT
FiaueRuararuinAvesgnintu denuduiusiy
nsindulatouazidonnsiaianssuiiewsngne
Fafunsnaindsionssudidamadonudnives
an#n 1 Joo [5] nam apmesvesffilaafieaiy
ANUSURATOUA DA IALLAYNANTZNUADNITNDUAUDY
vosjuilanluvieiigafuandiiiufiaanssnuves
muSuisveuRedinLeguale donudilaids
wqﬁﬂiimaﬂﬁuﬁmﬁ?ﬁLﬂuwamwuﬁé’ﬂﬁaﬂaq
anuduatsernuidladmginsauguilaaiiise
asrnsuazuALyrusuRsYeUsadeaY wonani
Dillon [6] AnwAenfunisdisismusuinveuss
FIAUYDIDIANT: UNUINVDIONANWABIANTULAY
ANUANAS1IETTANNEIAN WU ANUSURATOURD
denmpsosdnslinaeiduiiafneg fumsfnuves
03ins AdufernuddaeanssuIumssryfay
nadeey  lugruzanndnlussAnsidilafisany
Suiinwousiedsan ULUUNMSWABULAaNeNANYA]
YseIRnsTiosUeiemudiiussernaendnualues
paAnsAUMSSnwAUlaaaulueuIn lnouusia
wwaRaRgITUsndnwalresesrnsifunalalunis
asausgelaliAnnagnsiuANNARES1ETIANIY
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6.2 BvEnavesinUssuuInnssuiidanase
NTESIUUTUABIANT ATDAUNUIIAILUTATY
Winnssuiusznousie waadwst USNs NsTUIUNS
WAEAITUIMITINAIS d1usavinlidnanen1sadng
WUSUAYBIBIANT LAy Adams Lazamg [7] Anw
UNUITBIANLENINTaLUNTEaNS UN T IRNTSI
fiuszaupnudde wuin nsuandlindiudsesdnsd
fneamlunsdaaiaszdvsnmgenineadnsiil
AavaNURnd1enfsiuANaINNTN 18 lUYRIRIANS
Tums¥uiouianssunay s sumguifisey
ui’mﬂiiumﬂé’%’umiaam%uﬂ"’sﬂgaa‘mammﬁm way
AnwAgafunsuuusamansAdiuauE L
USIMTIANMSUUTUAVBIBIANT WU LR LUsTUInnssy
NIN1TAAIALA BT 0 UNITTANITLUSUA KA Y
fFuUsvaniiiinadeUsyavsnnuususedng [8]

6.3 BVENAVDIWLUTAIUNITAS 1UUTUAVDY
aqﬁﬂi‘ﬁdqwaaiammﬁﬂﬁ%qqﬂﬁﬂ ladaAunuin
FauUseuNIad1LUsURUBtRIAnsTiUsENaURY
ndnwalerns Teldecesing uaznsdeasonns
anansnvilvisluadenuinavesgnan Tngnsas
LLUﬁuﬁaaﬁﬂiﬁuLﬂuﬁmﬁﬂﬁigﬁ?jmmmma&iams
Suslunuduazanuindsensndnduanvesgsia
MIWAUINITAZIUUTUA BIAN Tl aTivzaefinau
ASDINAIARATAINUANARERUTURBE 198 9T uly
awAn BeRnsTiTimsadnusuesrnsetnaiio
NAUUDIgNANILTANUNNTUTUBIANTLATULUTUA
getesfnafintuinnides 1 fwsddiudaelunis
Lﬁlugaﬁﬂﬁﬁ’uaﬂﬁﬂﬂmmﬁﬂﬂ’nmLLG]ﬂG]"NE]EJ"I\iLﬁuVLﬁ
wiudnszninguidlugnamnssufioatuiesan
wususiiiendnual Alaseuasunanadudedasiio
#a7m [2], [9]

64 BvsnavasiInUsAuuInnssufidinane
ANUAnAvesgnAn ladeAunudn dauds Ay
Winnssufiusznousiy nandaet USNs nsvuIuMs
LaEMIUIMINTIANTT dnadernuinavesgnen Tu
Hagtiugshadioandyiunnuguuss Tumsudedud
adududounnniuludewesaenansaaiioaiu
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Fefunmsadaeuuaninlitugsiaiesuiuasdios
a%waiiﬁui’mﬂﬁmL%q@wmﬁamauaummmﬁq
welawngnAuazidunisasinndnuelliunesdns
Tuguvasanuduendnuelvesesdnsdndie 84
HaMTIFBUTINGI Yadeuinnssunundnsidiiay
U599 WINNTTUAIUNITUINIT UIANTIUAY
nNsEUIUNTHUdIHaien1sadaLusus 0sdnsly
Usziiuvasnnuiidedomazanuduendnuald
Tanwiu  Fadresdonisandivesiuilan msains
wususeesAnsmsiiunsEuIunsiAnt ueta
aiaveuazaeliewilinedenisanswnd Wy
[10], [11]

65 dvEnavewLUIAIUNsIAIERansINT
dawasioruinfAvesgnAlatafunud AuUsA
mMsnaalaianssuiiusznausag Aenssunisusznn
Aanssuduiinarin) A9NTTNAITLOAIUNT way
AANTIUAMUSURATOUABEIAN NaRDANANAUDS
gnfn lnen1snaiidsfanssuiidamasnonnuing
284gnA1 lAgN15IANITNAIALTIAINTTY 817
AanssunsuaasMUasalasenisindiazianssy
ANUSURAvOUREdIAN danudunusiunsdndula
FoAudwasjuslnaegefiteddey maduianss
mﬂ’wmﬁqiﬁﬁ]ﬁgqui’mmimamﬁmsﬁ UINNIIY
N3EUIUNNT kAU TANTsuN1TUsSNsaeinliignAd
n9Ldenvonanfuaifiunni1segeiinuan
Pndadegnéfinenussitla manduinded
warldu3mstiingu lai'jwswmwamﬁmmzqq%uﬁ
sxBuRinldusmsedcliiuBsuntas dsmaneniy

(%

ﬂﬁsumqﬂﬁ’ﬂumiﬁﬂwaﬂm;ﬁu" [12], [13]
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